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Hear What Our
Have to Say

They ready to roll their sleeves up and build alongside you.
Thorough, organized and insightful with a mastery of their craft.
They over deliver every time and will take your business to the
next level. They are the real deal.

~ Teri Arvesu
SVP Social Impact & Sustainability, Univision

More than just strategizing, they actively execute these
strategies, offering us significant time savings. Their invaluable
support has addressed critical needs within our team, making
them an indispensable extension of our group.

~ Kim Ayers
Head of Supplier Diversity at AARP

I've participated in numerous strategy sessions with various
consulting firms, but this one truly stood out as one of the most
beneficial for our team. They have an exceptional ability to delve deep

into our organization, providing a clear and insightful picture of Lh

opportunities for growth and scaling. The impact of their guidance has Neighbors ®4 Neighbors

been invaluable.
~ Katy Meagher
President & CEO, Neighbors 4 Neighbors



Hear What Our
Have to Say

From website updates and social media management to
marketing materials and public and investor relations, They are
responsive to all of our needs and has become an essential
member of the Marine Bank team.

~ Leslie W. Stokes

Director of Client Experience at Marine Bank

Their services outshine the service I received from our CATO

previous agencies. The team is responsive, creative and LS 2

knowledgeable.

~ Jeff Cato
President at CATO Insurance Group

From a fresh logo design and complete corporate identity

package to our user-friendly website and print ads, they've
effectively branded Stoever Glass Wealth Management and
enabled us to differentiate ourselves as an independent

RIA.

~ Rich Kesner

Director of Business Development, Stoever Glass Wealth Management




Hear What Our
Have to Say

Guiding Light Marketing Studio answered each opportunity with
excitement and fresh, insightful ideas. We were able to launch a new
social strategy with them, and in just two weeks, our accounts were
seeing Increases in average post impressions and engagements by

eCI 90-300% (a couple more than 900%)! It has been a true joy having
™ our own outsourced marketing manager as part of our team, and I

look forward to working with them again in the future.

~ Kelly Peters
Content Strategy Manager at ECI Software Solutions

Guiding Light is an absolute delight to work with. Our
outsourced marketing manager was creative, professional,
organized and all the great things that a marketer should be. We
enjoy collaborating and working with her to meet our own
business’ goals.

~ Annabelle Reyes

Director of Account Services at PIL

Guiding Light has consistently provided our branding agency
with exceptional work and is an absolute pleasure to work with.
I have had the pleasure of working with Luz, as our outsourced
marketing manager, on a wide variety of projects and am
continually impressed with her talents and abilities. GLMS
approaches each project with enthusiasm and is extremely
reliable. If you are looking for an exceptionally talented
marketing expert you can count on, I highly recommend
Guiding Light Marketing Studio.

~ Thomas LaBadia

Owner and Creative Director of Electrum Branding




of Our Marketing Campaigns

Multiplatform Content Strategy

' univision ¢ Hispanic Wealth Week

v

univision
ONTIGO

2fispaniciyeathi/ecs Led the creation and execution of a
strategic campaign to educate the U.S.
Hispanic market, including a full content
schedule across TV, radio, digital, and
social platforms, plus a comprehensive

Unlock the Path to Wealth

& Financial Literacy!

FINANCIAL o o g .
R ECETDET e social media plan with custom design and

AHEAD

\ .

copywriting.

v
How to master the univision
game of finance: ONTIGO
#HispanicWealthWeek
(14 . Always assume fhai
The queshon your exhpenses will
isn't at what highet by Calculate Your
age | want fo AR e meome Path to Debt
retire, it's at . will be lower than Freedom!
WhCﬂ' iIncome. yy anticipated. .
George Foreman
/) Read the caption
to learn how.
univision unIivision
ONTIGO ONTIGO

7 8 9 +

#HispanicWealthWeek . .
#HispanicWealthWeek

4568
—______ TS




of Our Marketing Campaigns

Content Development for

AARP

Social Media + Email Campaign

Voices of Variety Campaign: We created targeted social media and newsletter content

to promote supplier diversity efforts externally and internally.

A EeNc B St B B,
SuppEer DivarakylRoaan the upplfar iversity Department

Join us for an upcoming training session designed o
introduce staff 1o AARP'S Supplier Diversity Program.

Shani Hosten
VP of Audience
Strategy at AARP

-
OF
Access to

Qualified Suppliers
Let us find and vet, qualified

Drive Innovation

-ﬁz‘.

OUR SUPPLIER DIVERSITY CHAMPIONS

How AARP Engaged the African/Black
Community with A Local Small Business

READ MORE
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= Hom i oten et Swppiier Deversiy
Portsin search lor quaiied
S

AARP

vendors to save you time.

Demonstrate =

Diverse suppliers can often
bring new experiences, skills,
and perspectives leading to

| more innovative solutions.

Corporate Responsibility |

Promote ethics via inclusive
supplier network.

&7

| Mitigating Risk VS
‘MRP“ - o Diversification adapts 10
:‘:"f_""""’ ’_":" R market changes effectively.
"Our partnership ._;Ib
Wi‘lh AARP enabl ] Enhancing Compliance Gain A 1
enabled AARP B e i Competitive Edge s‘\

us to welcome Our 2026 Highlight dedication to

s Objectives for diversity for stakeholder
100 new full-time Supplier Diversity s LonaTer attraction. Drive Inclusive
employees.ll Supplier Sucteis Gromh

Empower underrepresented
groups through business ties.
Small and Diverse
Business Owner

o
Ovgandatcral Awamness

To find a qualified vendor, regardless of your needs,
contact us directly at supplierdiver .org.

Quofe from anonymous
Small and Diverse Supplier impact suvery,

VOICES OF VARIETY

How a LGBTQ+ Owned
Business Enhanced
AARP’s Audience
Segmentation

'OUR SUPPLIER DIVERSITY CHAMPIONS

How Our Minnesota State
Office Raised $190k to
support local small
businesses.

READ MORE READ MORE

Wi
Founder, Inte




of Our Social Media Content

Video and Graphic Creation
ERP Software Solution Company

ecl eci

From pens and
paper to powering
businesses worldwide

Top 5
Cybersecurity

We dive into the

tips for 2025 costly mistakes
too many 25,000+ customers
companies make. 2,000+ employees
Anna Grubb

VP of Sales, Field Service Division,
ECI Software Solutions

Andrew Clark

[ ] VP Product Management
eCI Al Founde President{andl
J— . ; Operatingl®ificeroiE s
1

n

Sarah Hagan
President and CCO

- <

Tim Bailey
S

Software Scluticns

now. You know

Click the images

to view the video



https://drive.google.com/file/d/1s8-VLIZEjTBPFZKdIu2jhsDckJwFwRBD/view?usp=sharing
https://drive.google.com/file/d/1s8-VLIZEjTBPFZKdIu2jhsDckJwFwRBD/view?usp=sharing
https://drive.google.com/file/d/1EiTStdTARSfK3E6snunrGPHcK6RBHZaw/view?usp=drive_link
https://drive.google.com/file/d/1EiTStdTARSfK3E6snunrGPHcK6RBHZaw/view?usp=drive_link
https://drive.google.com/file/d/18WFgrIkXQjRpTZ7Ga0JeeKa28WjvQRN9/view?usp=drive_link
https://drive.google.com/file/d/18WFgrIkXQjRpTZ7Ga0JeeKa28WjvQRN9/view?usp=drive_link

<% Catsy

of Our Social Media Content

Video and Graphic Creation for
PIM & DAM Software Company

3 Rapport
Sell More w

Click to view

the video

-<» Catsy

& Specs alone won't guide the
buyer's journey.

Show your product in action, enrich
it with digital assets, and steer

every channel with precision.

That's how you build trust and
boost conversions. ']

Ceejay S Teku

Catsy DAM & PIM

www.catsy.com

Scaling your product catalog
feel like an

Catsy centralize your , automate the grunt

nd keep every channel g straight, no matter

how wild the SKU storm gets.

www.catsy.com

-» Catsy

5 ways a PIM keeps your
Shopify store ahead

-

-=» Catsy

One hub. Every asset.

Shared, synced, shipped.

Manage all SKUs in ene place
v

ACNE
r[1[3E

L]

%) [ r:
i ;ﬁ,

Sync assets across channels

]
-
]
s

Speed up product launches

i

Eliminate duplicate updates

Keap product data accurate
& Cconsistent

f
S S S

wWiww.catsy.com



https://drive.google.com/file/d/1nA4qubZMkb8_esdLj2Crp5BrTUgvtSGK/view?usp=sharing
https://drive.google.com/file/d/1nA4qubZMkb8_esdLj2Crp5BrTUgvtSGK/view?usp=sharing

of Our Marketing Projects

W\ Video Content Strategy for
woman — Thought Leadership & Lead Generation

Developed and produced branded video
Unlocking the Power of
Co-Granting for Nonprofits

content for The Win Woman to drive
thought leadership, boost lead generation,
and fuel social media engagement across
multiple platforms.

I learned that co-granting is

o EAhing Click each image to view

the video

Attention Nonprofit CEOs: - ;
Stakeholders Can't Relate to The Power of COHSIStency n

Desperation and Neither Should You Using Data to Tell a Powerful Marketing
Story and Show Impact

desperation and neither can your out an intention for a goal.
stakeholders. here's the thing for everybody to
know here is that



https://veed.io/view/7edab81d-3cb8-4865-bd94-685ff887e333
https://veed.io/view/ac85443f-6729-4410-b433-ba1630afa20b
https://veed.io/view/9e3718e8-e8cb-4c61-8100-90ccb15920ab
https://veed.io/view/27807bd8-35b7-4df6-995d-c82f4926b553
https://veed.io/view/ac85443f-6729-4410-b433-ba1630afa20b
https://veed.io/view/9e3718e8-e8cb-4c61-8100-90ccb15920ab
https://veed.io/view/27807bd8-35b7-4df6-995d-c82f4926b553
https://veed.io/view/7edab81d-3cb8-4865-bd94-685ff887e333

of Impact Reports

MRP® Economic Impact Report & Deck

We analyzed AARP’s supplier diversity data to quantify the

real economic impact of their partnerships. By evaluating

direct, indirect, and induced effects, our report revealed how

diverse suppliers contribute to jobs supported, wages paid,
taxes generated, and overall GDP growth. The findings
demonstrated measurable ROI, showing that AARP’s supplier

diversity program not only drives inclusion but also delivers

tangible business and economic value.

AARP’s Procurement Fundamentals

Supplyr Chaln In5|ghts. The Value of Busmess Dlver5|ty

m AARP splipeed wha B FBLEAL Sy, feastances 1he valud that Saall sad Diverid Sug

. High Satisfaction ** Competitive Pricing ***
eSDOnents.| of respondenty. 1y
iy o poioca e prciag s omgetive
65%) i 3%
b ere”
i
3
2 ¥ b
: Quates fram Our Employees
iz
§ o % )
4 @ )
3 % =
! 10 4% Agile & High-Quality & Flexible &
Adaptable wamxloullxm Collaborative

2024 Key Financial Achievements

Total spend® oot = fricamr i Fi
smam

Our 2025 Objectives for Supplier Diversity

nrlve Lomg-Term
lier Si
Er
unde malland
Enhance Compliance Continue to Strengthen
& Risk Management Orwnlxﬂlunil Awareness

Strengthen Supplier

Business Readiness




of Impact Reports

&

¥ Liberty Mutual. - Fconomic Impact Report & Deck

INSURANCE

Developed a clear, data-driven report to communicate the
economic impact of Liberty Mutual’s supplier diversity and
responsible sourcing efforts. The report highlighted key
metrics, success stories, and the company’s broader

commitment to equity and inclusion.

Sirstegic Seluth

Key Achievements at a Glance
Supplier Success Story

t the
s & F

+ LAy e D icborend B et b
3

. Vil 16 Liberty Mitissl
VR p—

= u =4 [P —

Tt of GAF BT T Rl meaninghl This
vy BCroas every bayer of Bhe supply chaim by deiving production,
arcd rcduond offects

Jobs Supported Wages Supported

g wiage Hough ¢

o

$356.6M $891.5M




of Impact Reports

Televisa

Univision Social Impact & Sustainability Report

Social Impact Created a comprehensive report outlining
& Sustainability TelevisaUnivision’s social responsibility
and sustainability efforts. The report
highlighted key initiatives, community
impact, and environmental practices,
showcasing the company’s commitment to

long-term, values-driven change.

Newsletter Televisa
June - December 2022 UI‘IIVISIOI‘I

TeletonUSA Season of Giving

Annual Fundraising Event | December 17, 2022 Community Outreach | 2022

Mira Quién Baila
All Stars

Dance Competition | October 5, 2022

11,500
toys

1,050

blankets

nnnnnnnn

e@éfaaa

RUNNER-US RAISED
$5,000
March of Dimes
Puerto Rico

i H
Ny
Chiren's
Rehatsitation
e Institute
TeletonUSA




of Pitch Decks

LATIN GRAMMY

é
é CULTURAL FOUNDATION
&gl _ATIN RECORDING ACADEMY

Developed an impactful pitch deck to showcase the Latin
GRAMMY Cultural Foundation’s mission, achievements, and
program impact. Designed to support donor cultivation and
strategic partnerships by clearly communicating the
foundation’s value and cultural influence.

WHAT WE OFFER

IR, LR

383 scholarships 26 music research $700k of musical Currently
awarded with a & preservation instruments working to close
96% graduation projects the gender gap in 1
rate supported entertainment
- i
DIVERSE EDUCATIONAL COMMITMENT TO
SCHOLARSHIP PROGRAMS INITIATIVES PRESERVATION

« Prodigy Scholarship « Latin GRAMMY In The Schools * The Latin Music Research and
« Gifted Tuition Scholarships. « Leading Ladies of Entertainment Preservation Grant Program
« Tuition Assistance Scholarships + Connect TogetHER Mentorship
+ Berkeley Scholarship Program Program
« Legacy Scholarship « Scholarship Ambassador

Pragram

+ Women's Conference
A, LATIN GRAMMY

i : .
S GULTURAL FOUNDATION' ¢ Berkeley Music Education
CATIN RECORDING ACADEMY Program

Organizations That Trust Us
#, LATN RECORDING JPMORGAN ‘L
F—N RE%%‘E'EJ¥° ACADEMY®  CHASE & Co. ‘lQUdE’ we

© spotify bxd B ioRizon. =° =1 Zilos

Sucess Story:
Esmirna Ortiz

* Scholarship: Tuition Assistance Scholarship

¢+ Graduation: Berklee College of Music (2017)

¢ Role: Front-of-house engineer, musician, and
director

¢ Achievement: Released groundbreaking “Latin
Transcendental Etudes" in May, making history as
the first woman in Latin music to compose such
works.

hispanicfederation

[i‘l\sﬂ'l (" (Dpepsi

mastercard.

A buown e

Junta de Andalucia
TIN GRAMM
i ELURAL FOUNDATION
ATINRECORDING ACADEMY




of Pitch Decks

iPA’LANTE!

MIAMI

MOYE MIAMI FORWARD

We designed and developed a pitch deck for Pa’Lante Miami
to strengthen its brand positioning and attract investors,
showcasing the organization’s mission, impact, and strategic
vision within the political landscape.

The The Method ——

The If-Then Chain: How Trust Becomes Power oy ineerersad” nd wes wekcoring
ey A RO Wl e e 10 10l

about emengency proporedness

—
Serve, dont sell Be useluland |

1.Eamn Trust genuinaly invested.

Voo wotches Foxand gives on eyerd
% the say3 &, Gckivits s Brviting hev

2. Provide Clarity

WhatWelearned

The Data Highlights:

Trust ks the currency of uom«ra«:f \m ulmw use maml Dade el the laboratery to achleve preof
al pt of aur trust angl v g

o 7% of respondents are ot risk for disfmis whie 29% are “discerning”

o 4% of respondents are impacted by atfordability and quality of life issues. Wa're not bullding another voter file, we're bullding the relatisnal Infrastructure te pawer this
goneration’s counter-movement.

Ina time of disruption, eur appreach |z radically simple: i PAI L A NTE|

+ Moot peoplo whovs thay ar.
s
20 above MAGA u fwon divigian

S ELEaS MOYE MIAMI FORWARD

The data tells a story:

01 Dissatisfaction and frustratio

WE'RE NOT ASKING YOU TO FUND ANOTHER
POLITICAL CAMPAIGN.

04 Pecpla ara drowning in “information” but starving for truth and stability.




of Pitch Decks

THE ALLIANCE

FOR FLORIDA'S NATIONAL PARKS

We designed and developed a compelling pitch deck for The
Alliance for Florida’s National Parks, showcasing their
education programs and community impact. The presentation
highlighted program outcomes, partnerships, and funding
opportunities, helping the organization articulate its mission
clearly to donors, sponsors, and stakeholders.

EDUCATION

One Mission, Four Futures

$0 in government funding ot

for educational programs S S

in national parks‘? Volunteer Become a Supportasa
Despine theds immonse value, sEUCITIonal pIograms in Flgnda’s Withus Member SPU]ISUf
national parks recetve no government funding. Through = Gt youse Lt 88 pfcReet - N b SRRy cabR [T e— -
philanthropic support, we provide tens of thausands of students R o preserving Florida’s

with immersive ervironmental education.

 Wisip 8 hanchon imgact ®
vl explorineg our nanral canseration and educanon

e e s i i e
Our Focus About

o T

T mue Sp—
Education Exploration Conservation

andscar y supporting education, exploration,
Al COMBSrVELION initialaes within thaose Nation




of Pitch Decks

We created a strategic pitch deck for The Win Woman that
highlights the firm’s impact, client success stories, and

measurable results—blending data and storytelling to

position the brand as a leader in social impact and

sustainability.

OUR VAST EXPERIENCE
AT-A-GLANCE

The Winning Client Journey

QUTCOMES WHEN WORKING WITH US

Clear arganizational gaps
identified

Custom fundraising strategy
inplace

Staff and board batter aligned
and propared

Increased donor engagement
Higher campaign conversion
rates

Active major gift and cerporate
pipeline

Multiplo revenue streams

Scalable fundralsing modael

Stronger market positioning and

thought leadership

ALIGNMENT

THE MISSING LINK WE'RE SHARING WITH OUR CLIENTS

@ The Missing Link:

A Comprehensive Donar Stewardship Framework

i5 the solution to overcoming the dismuption

90 DAY

Processes &
Protacals

{e.g., stewardship
playbooks)

6

Team
Collaboration
shared
accountability)

Data-Driven
Tools

(e.g., CRM
systems)

J "I
Strategy Development + Training

= D and dewiop your Gonc and Parnes Persnas
= Targeted doncr mag (Le., cOMperate + private foundations]
= B-year fundraising roadmap

Strategy + Tactics for Lapsed Donors

Femardthip Syriem fo update donces on the impact thair
donation Fuas made(consistency in outresch)

Team Access
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https://www.veed.io/view/77a1ff96-a86c-4322-9217-764c5de82733?source=Homepage&panel=share
https://www.veed.io/view/635e4f7e-d252-4941-8222-360c486cf684?source=Homepage&panel=share
https://www.veed.io/view/0c14e322-eaec-43dc-b901-44c5a54db6fd?source=Folder+New+Flow+Option&panel=share
https://www.veed.io/view/77a1ff96-a86c-4322-9217-764c5de82733?source=Homepage&panel=share
https://www.veed.io/view/635e4f7e-d252-4941-8222-360c486cf684?source=Homepage&panel=share
https://www.veed.io/view/0c14e322-eaec-43dc-b901-44c5a54db6fd?source=Folder+New+Flow+Option&panel=share

of Website Creation

CBAMITY

Balancing
Crypto Mar

Mo SUPU e oEF ofF rET ofF oNIT e oM el

GROWL ExpeRiEnce PRODUCT SIGN-UP NOW

\

YOUR PHYSICAL Al COACH

'UNLOCK THE FUTURE OF FITHESS

Lk

comvoy Soltions Resources v W

Your finance
backbone

Trusted by:
) "yplume pow.re 7€ 2O0LYMATH § Stablecor

RMIY-

Real Stem Cells.
Real Science.,
Avalilable Only at RML..

= : : = e : R M I ! l .
o i adan Frm Sk

Sexual Welness

= Complete Wellness Is Only A Step Away -



https://gravityteam.co/liquidity-for-crypto-exchanges/
https://gravityteam.co/liquidity-for-crypto-exchanges/
https://gravityteam.co/liquidity-for-crypto-exchanges/
https://www.joingrowl.com/
https://www.joingrowl.com/
https://www.joingrowl.com/
https://www.convoyfinance.com/
https://www.convoyfinance.com/
https://www.rmihealth.com/
https://www.convoyfinance.com/
https://www.rmihealth.com/
https://www.rmihealth.com/

6 Mﬁ[w
d K ')'m

MARKETING STUDIO

FOR YOUR TIME & CONSIDERATION

954.699.3592 luz@luz-garcia.com glmarketing.co

Brands That Trust Us

‘\ ¥ Liberty s~MassMutual ~AARP ¥ univision

Mutual.

, S,
TelevisaUnivision % VNN Marine Bank & ginancing
- ACADEMY Solutions

Your Trusted SBA Lender Service Provider
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